THIN LIZZY

Organic Search Performance Report

Australia New Zealand June vs July 2026

PERFORMANCE AT A GLANCE

AUSTRALIA - As$ NEW ZEALAND - NZs

1-19 JULY 2026
compared with 1-19 June 2026 - 19 days on each side

Revenue from Google organic search

NZ$39.2K 4 +48%

up from NZ$37.4K

Revenue from Google organic search

A$74.0K 4 +s12%

up from A$52.4K

Visits from Google search

7. 63K A +17.9%

up from 6.47K

Search click-through rate

4.6% A +1.0 pp

up from 3.6%

Visits from Google search

1.77K a+9.9%

up from 1.61K

Search click-through rate

5.2% A 0.6 pp

up from 4.6%

A$ and NZ$ figures are kept separate throughout and are never combined. Revenue for the 27-30 July period is shown in full on page 3.

Visits from Google search

5.93K 4+13.6%

up from 5.22K

Search click-through rate

3.2% A +0.7 pp

up from 2.5%

27-30 JULY 2026
compared with 27-30 June 2026 - 4 days on each side

Visits from Google search

1.70K 4+s28%

up from 930

Search click-through rate

4.4% A +2.0 pp

up from 2.4%
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The headline

Google organic search is bringing in more revenue
e Australia: A$52.4K = A$74.0K in the 1-19 July window, up 41.2%.
e New Zealand: NZ$37.4K = NZ$39.2K in the same window, up 4.8%.

e Across both reporting windows combined, Google organic revenue rose from A$66.7K to A$85.7K in Australia (+28.5%)
and NZ$44.3K to NZ$45.5K in New Zealand (+2.7%).

e Google remained the single largest revenue source in both stores, ahead of direct, self-referred, Bing and app-link
traffic.

Click-through rate improved in every comparison
e Australia: 3.6% — 4.6% in the first window, then 4.6% — 5.2% in the second.
e New Zealand: 2.5% — 3.2% in the first window, then 2.4% — 4.4% in the second.

e Four measurements, four improvements. A higher share of the people who see Thin Lizzy in Google results are choosing
to click.

More people are arriving from Google
e Australia: 6.47K = 7.63K visits (+17.9%) in the first window, and 1.61K — 1.77K (+9.9%) in the second.
e New Zealand: 5.22K — 5.93K visits (+13.6%) in the first window, and 930 = 1.70K (+82.8%) in the second.
e Returning customer rate also improved. Australia 55.20% — 55.95%, New Zealand 70.46% — 72.56%.

Revenue from Google organic search — both reporting windows combined

Australia (A$) New Zealand (NZ$)
A +28.5% A +2.7%
A$85.7K NZ$44.3K NZ$45.5K
. A$66.7K
&
June pleriods July pcleriods June pleriods July p;eriods
(23 days) (23 days) (23 days) (23 days)

Revenue from Google organic search, both reporting windows combined (23 days on each side).
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Revenue from Google organic search

Revenue attributed by Shopify to the Google organic referrer — sales that came from an unpaid Google search result.

Revenue from Google organic search — 1-19 June vs 1-19 july

Australia (A$) New Zealand (NZ$)

A +41.2% A +4.8%
80K - A$74.0K

NZ$39.2K

40K - NZ$37.4K

60K -

o A$52.4K 30K -
& 40K~ 20K -
ZOK_ loK e
(0 l 0 0- 1 i
1-19 june 1-19 July 1-19 june 1-19 july

1-19 June vs 1-19 July. Both sides are 19 days, so the figures compare directly.

Both reporting windows in full

1-19 June 2026 (19 days) A$52.4K NZ$37.4K
1-19 July 2026 (19 days) A$74.0K NZ$39.2K
Change A +41.2% A +4.8%
27-30 June 2026 (4 days) A$14.3K NZ$6.9K
27-30 July 2026 (4 days) A$11.7K NZ$6.3K
Both windows combined A$66.7K = A$85.7K NZ$44.3K = NZ$45.5K
Combined change A +28.5% A+2.7%

Shopify Analytics, total sales by referrer (search - google). A$ and NZ$ are never combined.

About the 27-30 July period

e Search engagement across these four days was strong: visits from Google rose 9.9% in Australia and 82.8% in New Zealand,
and click-through rate improved in both markets.

e Revenue over the same four days was A$11.7K in Australia and NZ$6.3K in New Zealand, against A$14.3K and NZ$6.9K in the
matching June period.

e A four-day window at the end of a month is heavily influenced by where promotions and paydays fall, so it moves far more
sharply than the 19-day window.

e Taking both windows together, Google organic revenue is up 28.5% in Australia and 2.7% in New Zealand.
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Click-through rate and visits from Google

Click-through rate is the share of people who click after seeing Thin Lizzy in a Google search result. It is measured by Google directly

and is the clearest signal that search listings are working harder.

Australia — 1-19 June vs 1-19 July

Search clicks Search click-through rate
A +17.9% A +1.0 pp
7.63K 4.6%
6.47K 3.6%
1—19|June 1—19|July 1—19|June 1—19|July
Australia — 1-19 June vs 1-19 July. Source: Google Search Console.
New Zealand — 1-19 June vs 1-19 july
Search clicks Search click-through rate
A +13.6% A +0.7 pp
5.93K 3.2%
5.22K
2.5%
1—19|June 1—19|July 1—19|June 1—19|July

New Zealand — 1-19 June vs 1-19 July. Source: Google Search Console.
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Australia — 27-30 June vs 27-30 July

Search clicks Search click-through rate
A +9.9% A +0.6 pp
1.77K 5.2%
1.61K 4.6%
27—3(|)June 27—36July 27—3(|)June 27—36July
Australia — 27-30 June vs 27-30 July. Source: Google Search Console.
New Zealand — 27-30 June vs 27-30 July
Search clicks Search click-through rate
A +82.8% A +2.0 pp
1.70K 4.4%
0.93K 2.4%
27—3(|)June 27—36July 27—3(|)June 27—36July

New Zealand — 27-30 June vs 27-30 July. Source: Google Search Console.
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Every comparison, side by side

1-19 June 2026 6.47K 3.6% 5.22K 2.5%
1-19 July 2026 7.63K 4.6% 5.93K 3.2%
Change A +17.9% A +1.0pp A +13.6% A +0.7 pp
27-30 June 2026 1.61K 4.6% 930 2.4%
27-30 July 2026 1.77K 5.2% 1.70K 4.4%
Change A +9.9% A +0.6 pp A +82.8% A +2.0pp
Both windows combined A +16.3% A +0.88 pp A +24.1% A +0.93 pp

Google Search Console. Every comparison has the same number of days on each side.

Search CTR across both reporting windows combined

6% - June periods (23 days)
A +0.88 pp mmm uly periods (23 days)
5% - 4.67%
o 4% - 3.79% A +0.93 pp
5 3.37%
<
Y 3% -
i ’ 2.44%
(%]
2% -
1% -
0% - ! )
Australia New Zealand

Search click-through rate, both reporting windows combined.
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Australia

thinlizzy.com.au - 1-19 June vs 1-19 July 2026

Metric — Australia

Revenue from Google organic A$52.4K A$74.0K A +41.2%
Visits from Google search 6.47K 7.63K A +17.9%
Search click-through rate 3.6% 4.6% A +1.0pp
Total sales, all channels A$115.2K A$153.7K A +33.3%
Orders 1,397 1,978 A +41.6%
Returning customer rate 55.20% 55.95% A +0.75 pp

Google Search Console and Shopify Analytics, thinlizzy.com.au.

Where the revenue came from

Where revenue came from — Australia

) A$52.4K
oo T N -5 *.0K
) . A$44.4K
e N 549K
- A$8.5K
Self-referred (thinlizzy) -— A$11.7K
- ) A$4.1K
ing organic -- A$4.5K
A$2.5K =
Android app links —- i$3.6K - i_ig jﬂlnye
0 20 40 60 80

Revenue (A$, thousands)

Total sales by referrer — the five channels Shopify reports in both periods.

e Google organic was the largest source and grew fastest: A$52.4K = A$74.0K.

e Direct and unattributed: A$44.4K = A$54.9K. Self-referred A$8.5K = A$11.7K.

e Bing and Android app links both edged up over the same period.
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New Zealand

thinlizzy.co.nz - 1-19 June vs 1-19 July 2026

Metric — New Zealand

Revenue from Google organic NZ$37.4K NZ$39.2K A +4.8%
Visits from Google search 5.22K 5.93K A +13.6%
Search click-through rate 2.5% 3.2% A +0.7 pp
Total sales, all channels NZ$80.1K NZ$85.0K A 16.1%
Orders 949 987 A +4.0%
Average order value NZ$65.08 NZ$66.22 A +1.8%
Returning customer rate 70.46% 72.56% A+2.1pp

Google Search Console and Shopify Analytics, thinlizzy.co.nz.

New Zealand: four consecutive wins on search

e Click-through rate: 2.5% — 3.2%, then 2.4% — 4.4%. Improved every time it was measured.

o Visits from Google: +13.6% in the first window, +82.8% in the second.

e Returning customer rate: 70.46% — 72.56% — NZ customers are coming back at a higher rate.

e Average order value: NZ$65.08 = NZ$66.22 — converting customers are spending slightly more.
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Where the revenue came from
Where revenue came from — New Zealand

NZ$37.4K

Coogle oroan N 232K

. ) NZ$26.0K
e N 255K
o NZ$8.9K
Self-referred (thinlizzy) -— NZ$6.7K
Android ink NZ$3.3K
ndroid app lin s-— NZ$4.7K
. . NZ$2.5K 1-19 June
Bing organic - NZ$2.2K N 1-19 July
0 10 20 30 40

Revenue (NZ$, thousands)

Total sales by referrer — the five channels Shopify reports in both periods.

e Google organic remained comfortably the largest referring source: NZ$37.4K = NZ$39.2K.
e Direct and unattributed: NZ$26.0K — NZ$29.5K.

e App-link revenue rose NZ$3.3K = NZ$4.7K while self-referred fell NZ$8.9K — NZ$6.7K — usually attribution shifting
between the two rather than a change in demand.
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Top non-branded search terms

How to read this section

e Branded searches (“Thin Lizzy” and product names) are excluded. What remains is demand captured from people who were
not looking for the brand by name.

e Source is Ahrefs and reflects current rankings, not the date windows above. Carried forward unchanged from the previous
cycle so the ranking picture stays comparable between reports.

e Ahrefs figures are third-party modelled estimates and will not reconcile with the Google Search Console figures shown
elsewhere in this report.

Australia

Top non-branded search terms — Australia

magnetic lashes - sc - pos S
magnetic eyelashes - NN 148 - pos5
facial hair removal - | I 135 - pos 4
best eye cream for puffy eyes -  JIII °1 - pos2
magnetic lashes australia - Il 81 - pos 5
best eye cream for puffiness - 72 - pos 1
magnetic eyelashes australia -l 56 - pos 4
eye cream for puffy eyes -l 53 - pos1
auto hair curler il 51 - pos3
eyebrow filler -l 48 - pos1
(‘) 1(‘)0 2(‘)0 360 4(‘)0 5(I)0 6(‘)0
Estimated organic visits per month

Top non-branded terms by estimated monthly organic visits. Source: Ahrefs.

Search term — Australia Monthly searches Est. visits/mo

magnetic lashes 7,100

magnetic eyelashes 5 3,100 148
facial hair removal 4 1,300 135
best eye cream for puffy eyes 2 250 91
magnetic lashes australia 5 800 81
best eye cream for puffiness 1 200 72
magnetic eyelashes australia 4 600 56
eye cream for puffy eyes 1 600 53
auto hair curler 3 450 51
eyebrow filler 1 200 48

Abhrefs Site Explorer, thinlizzy.com.au, non-branded organic keywords.
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New Zealand

Top non-branded search terms — New Zealand

nair curers nz - :1s - pos 1
hair curler nz - 257 - pos 2
epilator - I °5 - ros6
magnetic eyelashes nz - I 75 - pos 1
facial hair remover nz - 65 - ros 1
magnetic eyelashes -l 63 - pos1
magnetic lashes - Il 57 - pos 2
magnetic lashes nz -l 53 - pos 2
epilator nz -]l 51 - rposs
curling iron nz - 49 - pos2

0 100 200 300 400 500
Estimated organic visits per month

Top non-branded terms by estimated monthly organic visits. Source: Ahrefs.

Search term — New Zealand m Monthly searches Est. visits/mo
800 416

hair curlers nz 1

hair curler nz 2 1,000 257
epilator 6 2,100 95
magnetic eyelashes nz 1 150 75
facial hair remover nz 1 150 65
magnetic eyelashes 1 200 63
magnetic lashes 2 400 57
magnetic lashes nz 2 300 53
epilator nz 8 700 51
curling iron nz 2 250 49

Ahrefs Site Explorer, thinlizzy.co.nz, non-branded organic keywords.
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Off-page activity: link-building domains

Domains currently part of guest-posting and outreach activity for each market. Live article URLs are still pending, so
these are listed as activity in progress.
Australia — thinlizzy.com.au

e marketbellions.com

® www-gonzay.com

e skincarevilla.com

New Zealand — thinlizzy.co.nz
e |atemagazine.com

e alamdiya.com
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Appendix — source screenshots

Google Search Console and Shopify Analytics views exactly as supplied, for both stores across both periods. Every figure
in this report traces back to one of these.

Google Search Console — 1-19 June vs 1-19 July

= ‘ Google Search Console Q_ Inspect any URL in "thinlizzy.com.au” ® & @ B ‘
G thinlizzy.com.au = Performance on Search results ¥ EXPORT
; / N
@ Overview ( 24 hours I 7 days I 28 days ] 3 months | Custom - ] ( Search type: Web ~ W L+ Add filter /\ a Reset filters Last update: 4.5 hours agc
Q Insights
Q. URL inspection 2 Total clicks ) Total impressions ) Average CTR Daily ~ ‘
o,
6.47K 178K 3.6%
Performance ~ @ Y
G Search results v

¥ Discover

e R W
D Pages

) v /\/\/V—\P’\A/\

°@ Sitemaps

6/1/26 6/3/26 6/5/26 6/7/26 6/9/26 6/11/26 6/13/26 6/15/26 6/17/26 6/19/26
& Removals

A1 — GSC, thinlizzy.com.au, 1-19 June 2026
= @ Google Search Console Q Inspect any URL in “thinlizzy.com.au’ @ % ® = @
%y thinlizzy.com.au v Performance on Search results ¥ EXPORT
([ Overview [ 24hours ‘ 7days ‘ 28 days ‘ 3months ‘ Custom ~ ] [ searchtype:web ~ i [+ Add filter JB Reset filters Last update: 4.5 hours ago,
Q Insights
Q_ URL inspection [ Total clicks @ Total impressions @ Average CTR | Daily ~
o,
/.63K 167K  4.6%

Performance - ®
G search results v
3 Discover
Indexing a
D Pages
IB Videos
g Sitemaps

711726 713126 7/5/26 7/7/26 7/9/26 711/26 7/13/26 7/15/26 717/26 7/19/26
® Removals

A2 — GSC, thinlizzy.com.au, 1-19 July 2026
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= ‘ Google Search Console Q. Inspect any URL in “thinlizzy.co.nz* @ &

%y thinlizzy.co.nz - Performance on Search results ¥ EXPORT
@ Overview L24hours l 7days l 28 days ‘ 3months ‘ Custom ~ ] Lsearchlype:web -J [+ Addﬁ\terj B Reset filters Last update: 4.5 hours ago
Q Insights
Q. URL inspection [ Total clicks [ Total impr [ Average CTR | Daily ~
;J
5.22K 213K 2.5%
Performance A
G search results ~
% Discover
Indexing ~
D Pages
I® Videos
g Sitemaps
6/1/26 6/3/26 6/5/26 6/7/26 6/9/26 6/11/26 6/13/26 6/15/26 6/17/26 6/19/26
™ Removals
A3 — GSC, thinlizzy.co.nz, 1-19 June 2026
= ‘ Google Search Console Q,  Inspect any URL in “thinlizzy.co.nz" @ &% @ ‘
Gy thinlizzy.conz - Performance on Search results ¥ EXPOR
[ Overview [24 hours [ 7days ‘ 28 days ‘ 3 months ‘ Custom ~ ] [ search type:web ~ ] [+ Add filter | Reset filters Last update: 4.5 hours a¢
Q Insights
Q. URL inspection M Total clicks [ Total impressions. [ Average CTR Baily ]
5.93K 188K 3.2%
Performance ~
G Search results ~
3 Discover
Indexing -~
D Pages
[® videos
° Sitemaps
7726 7/3/26 7/5/26 717126 7/9/26 711/26 7/13/26 715/26 717126 7/19/26
& Removals

A4 — GSC, thinlizzy.co.nz, 1-19 July 2026
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Google Search Console — 27-30 June vs 27-30 July

= ‘ Google Search Console Q Inspect any URL in "thinlizzy.com.au" ® &%

G thinlizzy.com.au - Performance on Search results ¥ Expor

@ Overview ((2ahours | 7days | 28days | 3months | Gustom - | | [ searchtype:web - | [+ Addfiter ]a Reset filters Last update: 6 hours af

Q Insights

Q_ URLinspection (2 Total clicks [ Total impressions ) Average CTR Daily ~ J
1.61K 35.1K 4.6%

Performance o ®

G search results ~

% Discover N

Indexing A

D Pages
I® Videos

Mg Sitemaps
6/27/26 6/28/26 6/29/26 6/30126
¥ Removals

A5 — GSC, thinlizzy.com.au, 27-30 June 2026

= ‘ G°°g|e Search Console Q  Inspect any URL in “thinlizzy.com.au’ @ &

G thinlizzy.com.au - Performance on Search results ¥ ExPOR

@ Overview (24 hours [ 7days [ 28ays | 3months [ custom + | | [ searchtype:vieb - | (+ acdfiner | (@ Resetfters Last update: 6 hours a

Q Insights
Q. URL inspection [ Total clicks [ Total impressions [ Average CTR Daily ~ 1
e )

1.77K 342K 5.2%

Performance ~

G search results v

% Discover

Indexing ~

D Pages

Videos

o8 Sitemaps
7127126 7/28126 7129/26 7/30/26
& Removals

A6 — GSC, thinlizzy.com.au, 27-30 July 2026
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=i ‘ Goog|e Search Console Q_ Inspect any URL in "thinlizzy.co.nz"

W% thinlizzy.co.nz ~ Performance on Search results
(R Overview [24 hours ‘ 7days ‘ 28 days [ 3 months ‘ Custom ~ ] [ Search type: Web ~ ] [+ Add filter ] a Reset filters
Q Insights

Q_ URL inspection [ Total clicks [ Total impressions @ Average CTR

930 38.8K 2.4%

Performance ~

G Search results v

¥ Discover

Last update: 6 hours a¢

[ paily ~

Indexing ~

ID Pages

I® Videos

g Sitemaps
6/27/26 6/28/26 6/29/26
W Removals.

A7 — GSC, thinlizzy.co.nz, 27-30 June 2026

= ‘ G°°g|e Search Console Q, Inspect any URL in "thinlizzy.co.nz"

@ thinlizzy.co.nz - Performance on Search results

3 months.

@ Overview [ 24 hours

7 days

28 days

Custom ~ ] [ Search type: Web vJ [+ Add filter J

0 e

Q Insights

Q  URL inspection [ Total clicks [ Total impressions @ Average CTR

Performance ~

1.7K - 38.5K 4.4%

G Searchresults ~

¥ Discover

6/30/26

Y
fo
.Y

¥ EXPOR

Last update: 6 hours a¢

Indexing o

D Pages

B Videos
o8 Sitemaps

7127126 7128126 7/29/26
® Removals

A8 — GSC, thinlizzy.co.nz, 27-30 July 2026
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Shopify Analytics — 1-19 June vs 1-19 July

8 shopify

Home
Ordors
products
Gustomers
Growtn
Discounts
Content
Markets

Finance.

ERHEBS D00

Anaiytics.
Reports

Live View

S channals >

@ Onine Store

B Agentic

Appe >

@ Settings

sa7

o1 Analytics

©)0un+19,2026 v £ Nocomparison v 52 AUDS

Grass sales
2891500 80 A s5.2%

Total sales over time

A$115,233.88
N e
/\\N/
Total sales by sales channel Average order value over time
A$65.25
i Asi00
Woniie sore nsra T~
ASIRE2K Wecnarge suds.. ’
10

Sessions over time

Gustomer cohort analysic

Conort Wonne

Dec 2025
Jan 2025
Fob 2026
ar 2026
spr 2026
vy 2028
2020

Sessions by device type

" R

Woeop 345

49.7K Wuoie 10

|oner u

Returning customer rate

Orders fulflled
v 1518

® e, 206

Conversion rate over time

49,776 2.62%

201 oagn 15%
[ 1s5%
2w

Products by sell-through rate

Suy1 Cot o0 - Duchsss

Foundaion - Buy One Get One Free - Mirx

Try targets ~
Orders
A 1307 A
Total ssles breakdown
Gross sales A$91509.80
Discaunts -asas27
Sales reversals -Asim2.2a
Not salas A$90,045.39
Shipping charges As14,83910
Return fees As0.00
Tares As10,349.39
Total sales AsTIs 23388
Conversion rate breakdown
2.62%
4 Sessons Adsedtacan  Feschedchec.. Complete
100% 5.06% a12% 262%
49776 2523 2054 1305

i

Total sales by social referrer

)

[

None - anchoid

Sessions by landing page

Product - [products/volvotlip-cromo 5402 =
Homepage +/ 4,052
Product - fproclucts/Bint-professional-compact-

oduct - products/Bint-prof Fompact: s Ly
powder
Product - fprocuctstrple-effect-eyeshadow-
collection
Product - fproducts/sweat face-blush-trio 3107
Product - [products/real-complexion-cream 2,820
Product - fproducts/perfectly-primed- ik

luminating-primer

A9 — Shopify Analytics, Thin Lizzy AU, 1-19 June 2026
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& shopify

Home
orders
Products
Customors
Growtn
Discounts
Content
Marksts

Finance.

ERRBSD D>

Ansiytics
Reports
Live View

Sl channals >

@ onine store

B Agentic

Appe >

% Settings

ot Analytics Lastrefreshed: 2:12 P

£ Jui1-19,2026 v € Nocomparison v SZAUD S

Grass sales

asirz e ss.95%

Total ales over time

A$153,658.44

asisk
G /\\

\/

an s s a7

.

Totalsales by sales channel

"
onine st Astsok

AS153.6K o
. ASTK

Sessions over time

24,41

an WS e aw

Gustomer conort ansiysi
Conert

Dec 2025
foo 2026
var 2026
s 2026
2020 9% 159%

Sessions by device type

Bwosis 1K
Wosskop Bk
[

Womer 2

Retuming customer rate

- N
// \\a\drf\,/ 2\

Ordersfulflled

A 17

\

win wn sar s suw

15, 2026

Average order value over time.

A$60.89
1 s we  wm o ww

Conversion rate over time
7.53%

A PN e
. /\/\/\\./7 \

st s B wm o wm
0,208
201 e 13%
2m%
Products by sell-through rate

T00%

oo

o0

Pressed Mineral Makeus Foundaton Wi -TLAME.9

T00%

Magnicent Mognetc Eyelashes - Buy One, st Ont Fres! + Free Mag.

o0%

Orders
1978

Total sales breakdown

Gross salos sz
Discounts 4572028
Sales reversals AS1.435.52
Not salas As110,015.40
Shipping charges AS20858.29
Return fees. A$0.00
Tares. As1378a75
Total sales As153,658.48

Gonversion rate breakdown

7.53%

3§ Seasons  Adsedtocan  Rasdhedihe. Compis

100% nse% 753%

2841 2807 1840

i

Total sales by social referrer

Total sles by referrer

B
B s
o

frasfocodhiets/Bint-nrofas ional-{aca-noudar-

A10 — Shopify Analytics, Thin Lizzy AU, 1-19 July 2026
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& shopify

& Hone aw Analytics s (Y
G o »
& Products © Jun119,2026 v €l Nocomparison v $2NZDS
2 Customers
 Growth @ Produsts from St Pressed Rims: e 10, 20,
@ Products from 6in1 Pressed are down for the 3rd week
@ Discounts, @ Pressed Mineral Make up Foundation
o oo Produets sutca fom s vendor b i 358 fowererders st ek ha 3 ks
<  ctosons st rectoin || 3
@ Makets
& Finance © Sales shippingto ietington Seewhy
ot Analytics
==
e vew oross sies retming ustomer e ortersttties onsers
288182017 70.48% M Y A 949
B g
RT— Tott s ratdonn
ontnesare
NZ$80,106.24 Gross sales NZ$61,820.17

Apps > nzsax
Discounts -Nzs6314

e ’ 5 BN g2 e e
St W '
'

Netsales N2s80,512.08

& setings Shioping chorges nzso, 49727
Retunfees Nz50.00

R an3 ns n wno e e Hzsi0098.01

Tota sales NZ580:106.24
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Shopify Analytics — 27-30 June vs 27-30 July
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Shopify Analytics — New Zealand referrer detail

The NZ Shopify export places the referrer breakdown on a second page. These crops are the source for every NZ Google

organic revenue figure in this report.
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Sessions by social referrer
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